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TEXTO

Microsoft promises 'search 2.0' 

Microsoft is re-launching its search engine, promising to make search simpler, and aiming to overhaul Yahoo. 

Re-named and re-branded Bing.com, the search engine will go live first in the US and launch in beta elsewhere. 

Google has more than 64% of the search market in the US, followed by Yahoo at 20% and Microsoft at 8.2%. 

Bing offers to make search more relevant by understanding the intention of searches, and grouping more related information to the original query. 

For example, searches for a product will also bring links to reviews, accessories, and online shops, as well as information about the item. 

Searches for flight information will pull schedules and times from websites, as well as linking to hotels and weather. 

Microsoft wants to reduce the amount of clicking a user has to do to find specific and related information. 

Paul Stoddart, Microsoft UK search lead, "Forty percent of search queries go unanswered. There is something missing here and a big consumer need." 
He added: "We can see it in the logs [of searches]. When searching using existing search engines I have to keep re-querying things - adding more words, clicking on a site, going back because it is not the right site, and ultimately abandoning their queries." 

He added: "We are pulling information that we know people use every day." 

He said Microsoft was hoping to build an "emotional connection" between users and its search engines, as well as brand loyalty. 

Bing has a much softer, less clinical feel than previous Microsoft search engines and rivals, with a daily changing backdrop image. 

"Google haven't been able to innovate a lot of the UI (user interface) because they have to display their ads as that's how they make their revenue. We can try things a bit differently," said Mr Stoddart. 

Users are also able to save their searches to avoid having to remember on which site they found a particular piece of information. 

Microsoft is forming partnership with a host of different online services which Bing can then trawl to aggregate specific information around searches - such as flight deals, reviews and holidays. 

Mr Stoddart said the UK version of Bing was launching later than the US because Microsoft was busy finding the "best of breed" in web services specific to the UK that it could add into search engine results. 

"People keep building global search engines but doing something for the UK is important," he said. 

He denied that Microsoft's goal of overtaking Yahoo lacked ambition. 

"Second place would be a great place. And once we're in second place we will go for first place. 

"Microsoft has a great tradition of coming from behind." 

Story from BBC NEWS:
http://news.bbc.co.uk/go/pr/fr/-/2/hi/technology/8070790.stm
Published: 2009/05/28 15:33:39 GMT
© BBC MMIX

TEXTO

Microsoft promises 'search 2.0' 

Microsoft is re-launching its search engine, promising to make search simpler, and aiming to overhaul Yahoo. 

A Microsoft está relançando sua ferramenta de pesquisa, prometendo faz simples uma pesquisa, e almejando ultrapassar o Yahoo.

Re-named and re-branded Bing.com, the search engine will go live first in the US and launch in beta elsewhere. 

Renomeado e remarcado como Bing.com, a ferramenta de pesquisa estará pronta por primeiro nos EUA e lançada em beta nos outros lugares.

Google has more than 64% of the search market in the US, followed by Yahoo at 20% and Microsoft at 8.2%. 

O Google tem mais de 64% do mercado de pesquisa nos EUA, seguido do Yahoo com 20% e da Microsoft com 8,2%.

Bing offers to make search more relevant by understanding the intention of searches, and grouping more related information to the original query. 

Bing oferece para fazer uma pesquisa mais relevante pelo entendimento da intenção dos pesquisadores, e agrupando mais informações relativas para a pesquisa original.

For example, searches for a product will also bring links to reviews, accessories, and online shops, as well as information about the item. 

Por exemplo, pesquisas para um produto trarão “links” para revisões, acessórios, lojas online, bem como informações sobre o item.

Searches for flight information will pull schedules and times from websites, as well as linking to hotels and weather. 

Pesquisas sobre informações de um vôo puxarão agentes e horários de páginas da internet, bem como “links” para hotéis e tempo.

Microsoft wants to reduce the amount of clicking a user has to do to find specific and related information. 

A Microsoft quer reduzir a quantidade de cliques do usuário para encontrar uma informação específica e relatada.

Paul Stoddart, Microsoft UK search lead, "Forty percent of search queries go unanswered. There is something missing here and a big consumer need." 

Paulo Stoddart, líder de pesquisa da Microsoft Reino Unido, “quarenta por cento das pesquisas não são respondidas. Há algo perdido aqui e uma grande necessidade do consumidor”.

He added: "We can see it in the logs [of searches]. When searching using existing search engines I have to keep re-querying things - adding more words, clicking on a site, going back because it is not the right site, and ultimately abandoning their queries." 

Ele acrescentou: “Nós podemos ver isto nos “logs”* [das pesquisas]. Quando pesquisamos usando as ferramentas existentes eu tenho que manter uma re-pesquisa de coisas – acrescentando mais palavras, clicando sobre uma página, voltando porque isto não é a página correta, enfim abandonando suas pesquisas”.

*log = arquivo de informações de um software

He added: "We are pulling information that we know people use every day." 

Ele acrescentou: “Nós estamos puxando informações que nós sabemos que as pessoas usam todos os dias”.

He said Microsoft was hoping to build an "emotional connection" between users and its search engines, as well as brand loyalty. 

Ele disse que a Microsoft estava esperando para construir uma “conexão emocional” entre usuários e suas ferramentas de pesquisa, bem com uma marca confiável.

Bing has a much softer, less clinical feel than previous Microsoft search engines and rivals, with a daily changing backdrop image. 

Bing tem mais suavidade, menos sentido clínico do que a anterior da Microsoft e rivais, com um diário trocando a imagem de fundo.

"Google haven't been able to innovate a lot of the UI (user interface) because they have to display their ads as that's how they make their revenue. We can try things a bit differently," said Mr Stoddart. 

“O Google não tem sido hábil em inovar muitas das UI (interfaces gráficas) por que eles tem que mostrar seus anúncios, pois isto é como eles fazer sua receita. Nós podemos tentar coisas um pouco diferentes”, disse o Senhor Stoddart.

Users are also able to save their searches to avoid having to remember on which site they found a particular piece of information. 

Os usuários também estão habilitados para salves suas pesquisas para evitar relembrar em qual página eles encontraram um pedaço particular da informação.

Microsoft is forming partnership with a host of different online services which Bing can then trawl to aggregate specific information around searches - such as flight deals, reviews and holidays. 

A Microsoft está formando parceiros com uma hospedagem de diferentes serviços online o qual o Bing pode depois pescar para agregar informação específica sobre as pesquisas – como negócios de vôos, revisões e feriados.

Mr Stoddart said the UK version of Bing was launching later than the US because Microsoft was busy finding the "best of breed" in web services specific to the UK that it could add into search engine results. 

O Senhor Stoddart disse que versão do Reino Unido do Bing foi lançada mais tarde do que a dos EUA por que estavam ocupados procurando o “melhor do gênero” em serviços web específicos para o Reino Unido e que isto poderia acrescentar nos resultados da ferramenta de pesquisa.

"People keep building global search engines but doing something for the UK is important," he said. 

“As pessoas mantêm constituições globais das ferramentas de pesquisas mas fazer algo para o Reino Unido é importante”, ele disse.

He denied that Microsoft's goal of overtaking Yahoo lacked ambition. 

Ele nega que o objetivo da Microsoft de ultrapassar o Yahoo necessita de ambição.

"Second place would be a great place. And once we're in second place we will go for first place. 

“O segundo lugar poderia ser um grande lugar. E estando sem segundo lugar nós poderemos ir para o primeiro lugar”.

"Microsoft has a great tradition of coming from behind."

“A Microsoft tem uma grande tradição de chegar de trás.”

