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TEXTO

Coca-Cola earnings top forecast
Coca-Cola, the world’s largest soft drinks company, reported a 14 per cent in its third quarter earnings on Wednesday, as robust international growth again offset slowing US consumer demand. 

Coke reported earnings of $1.89m, or 81 cents per diluted share, as revenues rose 9 per cent to $8.4bn. 

With one-off charges removed, Coke’s earnings per share rose 17 per cent - in a sharp contrast with the quarterly performance of its rival PepsiCo, which on Tuesday reported a 6 per cent increase in comparable core earnings per share.

Muhtar Kent, Coke’s chief executive, said the company “once again demonstrated our ability to perform consistently...despite an incredibly challenging economic environment”. 

He said Coke’s “international operations, in particular the emerging markets, continue to drive our growth, more than offsetting the challenges that we are addressing in North America.” 

Like PepsiCo, Coke reported a continuing slide in demand in North America, where the soft drink category has declined, total case volume falling 2 per cent. Sales volumes of carbonated drinks fell 2 per cent in North America, but the company said its Coke brand drinks gained market share during the quarter, supported by its Olympic marketing campaign. 

Sales of still juices and bottled water in the North American market were flat, although it said it gained market share on the strong performances of its new Glacéau Vitamin Water drinks and Fuze juices and teas. That contrasted with PepsiCo’s performance in the Americas, which reported a 5 per cent fall in still beverage volume sales, including double-digit declines in its bottled water and enhanced Propel brand waters. 

Coca-Cola has been working to strengthen its US beverage business, and particularly its Coke brands over the past three years, and has been expanding its drinks portfolio to include newer juice and enhanced water brands such as Vitamin Water. 

In New York morning trading, Coke shares were up over 5 per cent at $46.21, pulling back losses that followed PepsiCo’s disappointing results on Tuesday.
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	Coca-Cola earnings top forecast

	Coca-Cola prevê altos lucros

	Coca-Cola, the world’s largest soft drinks company, reported a 14 per cent in its third quarter earnings on Wednesday, as robust international growth again offset slowing US consumer demand. 


	A Coca-Cola, a maior companhia de bebidas do mundo, relatou quatorze por centro de lucros(=earnings) em seu terceiro trimestre na quarta-feira, um robusto crescimento internacional novamente equiparado a diminuição da demanda de consumo nos EUA.



	Coke reported earnings of $1.89m, or 81 cents per diluted share, as revenues rose 9 per cent to $8.4bn. 


	A Coke relatou lucros de 1,89 milhões de dólares, ou 81 centavos por ação, e a receita bruta aumentou 9 por cento para 8,4 bilhões de dólares.



	With one-off charges removed, Coke’s earnings per share rose 17 per cent - in a sharp contrast with the quarterly performance of its rival PepsiCo, which on Tuesday reported a 6 per cent increase in comparable core earnings per share.


	Com exclusivas mudanças diferentes, os lucros da Coke por ação aumentaram 17 por cento – em um distinto contraste com ao desempenho trimestral de sua rival PepsiCo, a qual na quinta-feira relatou 6 por cento de aumento em comparação aos lucros por ação.



	Muhtar Kent, Coke’s chief executive, said the company “once again demonstrated our ability to perform consistently...despite an incredibly challenging economic environment”. 


	Muhtar Kent, chefe executivo da Coke, disse que a companhia “novamente demonstrou sua habilidade para desempenhar consistentemente … apesar de uma inacreditável mudança no meio econômico”.



	He said Coke’s “international operations, in particular the emerging markets, continue to drive our growth, more than offsetting the challenges that we are addressing in North America.” 


	Ele disse que “as operações da Coke internacional, em particular em mercados emergentes, continua dirigindo nosso crescimento, mais do que equiparadamente as mudanças que nós estamos endereçando para a América do Norte”.



	Like PepsiCo, Coke reported a continuing slide in demand in North America, where the soft drink category has declined, total case volume falling 2 per cent. Sales volumes of carbonated drinks fell 2 per cent in North America, but the company said its Coke brand drinks gained market share during the quarter, supported by its Olympic marketing campaign. 


	Assim como a PepsiCo, a Coke relatou uma diminuição na demanda na América do Norte, onde a categoria bebida “soft” tem declinado, caindo quase 2 por cento no volume total. Os volumes de vendas de bebidas espumantes caíram 2 por centro na América do Norte, mas a companhia disse sua marca de bebida Coke ganhou porções do mercado durante o trimestre, apoiado pela sua campanha de publicidade Olímpica.



	Sales of still juices and bottled water in the North American market were flat, although it said it gained market share on the strong performances of its new Glacéau Vitamin Water drinks and Fuze juices and teas. That contrasted with PepsiCo’s performance in the Americas, which reported a 5 per cent fall in still beverage volume sales, including double-digit declines in its bottled water and enhanced Propel brand waters. 


	As vendas de sucos e água engarrafada no mercado da América do Norte estavam niveladas, embora tenha dito que ganhou porções do mercado sobre grande desempenho da nova bebida Glacéau Vitamin Water e dos sucos e chás Fuze. O que contrastou com o desempenho da PepsiCo a qual relatou uma perda de 5 por centro no volume de vendas de bebidas, incluindo o declínio de dois dígitos em sua água engarrafada e aumento da marca de água Propel.



	Coca-Cola has been working to strengthen its US beverage business, and particularly its Coke brands over the past three years, and has been expanding its drinks portfolio to include newer juice and enhanced water brands such as Vitamin Water. 


	A Coca-Cola tem estado trabalhando fortemente seus negócios de bebidas nos EUA, e particularmente sua marca Coke nos últimos três anos, e tem estado expandindo sua carteira de bebidas para incluir novos sucos e aumentar marcas de água como o Vitamin Water.



	In New York morning trading, Coke shares were up over 5 per cent at $46.21, pulling back losses that followed PepsiCo’s disappointing results on Tuesday.


	Na manhã de negócios de Nova Iorque, as ações da Coke subiram 5 por cento a 46,21 dólares, recuando perdas que seguiram o desapontamento dos resultados da PepsiCo na quinta-feira.
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