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TEXTO

Microsoft depressed by search results
Fonte: http://software.silicon.com/webservices/0,39024657,39165450,00.htm?r=1

Microsoft is continuing to lose market share in the search business to industry rival Google, something the software behemoth's financial chief said he is "not happy" about.

And things aren't expected to turn around any time soon. Microsoft said its internet services business will produce less sales growth over the next two quarters than the company had previously forecast.

Where it once forecast that revenue might grow by as much as 11 per cent, the company now sees full-year sales growth in its web services business of just three per cent to eight per cent.

Technology Business Research analyst Allan Krans said in an email interview: "Success continues to elude Microsoft in this market." Krans said Redmond is hardly alone, with other rivals also struggling to keep pace with Google.

He said: "Given Google's large head-start in the market and its ongoing momentum, we think it will be very difficult for Microsoft to have a real impact in the online search market during 2007. However, Microsoft continues to take a long-term approach to this market, and plans to keep the investment dollars flowing into its ad business."

Microsoft has been investing heavily to try and grow its ad-backed businesses, aiming to build a second Windows Live brand to sit alongside its MSN business. In recent years, the company has shifted to its own technology for both the underlying search engine and for paid search.

The shift from Yahoo!'s Overture engine to Microsoft's own AdCenter paid search system has had a particularly strong impact, with Microsoft taking a hit in the amount of revenue it derives from each search query. The company is also losing ground in terms of overall share of the search market.

A report on December internet traffic from ComScore Networks showed Microsoft losing half a percentage point of market share in US web queries, down to 10.5 per cent. Google and Yahoo! both posted gains, to 47.3 per cent and 28.5 per cent, respectively.

In response to an analyst's question on the company's profits conference call, Microsoft CFO Chris Liddell said: "On the search side you are correct we lost market share." He said he is "clearly not happy with that".

Liddell said Microsoft continues to "take a long-term view of this business" and is making progress in some areas. The company also hopes this year to turn the tide in its revenue per search query. "We still expect to get revenue per search equal to where we were a year ago by the end of this year," he said.

Other parts of Microsoft's advertising business are doing better, he said, pointing to the display advertising business. "Clearly there is a better story on the display side," he said. "We are growing broadly in line with the market... We're comfortable with the progress we're making there."

TRADUÇÃO LIVRE

Microsoft depressed by search results
Microsoft abatida pelos resultados de pesquisa

Microsoft is continuing to lose market share in the search business to industry rival Google, something the software behemoth's financial chief said he is "not happy" about.

A Microsoft continua suas perdas de uma parte do mercado nos negócios de buscas para o seu rival o Google, o importante chefe de finanças disse que ele “não está feliz”.

And things aren't expected to turn around any time soon. Microsoft said its internet services business will produce less sales growth over the next two quarters than the company had previously forecast.

E as coisas não são esperadas para uma reviravolta em pouco tempo. A Microsoft disse que seus serviços de internet produzirão menos crescimento nas vendas nos próximos dois trimestres do que a companhia tinha previsto anteriormente.

Where it once forecast that revenue might grow by as much as 11 per cent, the company now sees full-year sales growth in its web services business of just three per cent to eight per cent.

Onde ela previa que a receita poderia crescer pelos menos uns 11%, a companhia agora vê o crescimento das vendas de todo ano nos seus negócios de serviços de web de 3% a 8%.

Technology Business Research analyst Allan Krans said in an email interview: "Success continues to elude Microsoft in this market." Krans said Redmond is hardly alone, with other rivals also struggling to keep pace with Google.

Allan Krans analista do Technology Business Research disse em uma entrevista por e-mail: “O sucesso continua iludindo a Microsoft neste mercado”. Krans disse que a Remond está sozinha, com outros rivais também se esforçando para manter a paz com o Google.

He said: "Given Google's large head-start in the market and its ongoing momentum, we think it will be very difficult for Microsoft to have a real impact in the online search market during 2007. 

Ele disse: “O Google está liderando no mercado e em seus progressos, nós pensamos que isto será muito difícil para a Microsoft tem um real impacto no mercado de busca online durante 2007”.

However, Microsoft continues to take a long-term approach to this market, and plans to keep the investment dollars flowing into its ad business."

“Contudo, a Microsoft continua a ter uma grande proximidade com este Mercado, e os planos de manter os dólares investidos fluindo de seus negócios de propaganda”.

Microsoft has been investing heavily to try and grow its ad-backed businesses, aiming to build a second Windows Live brand to sit alongside its MSN business. In recent years, the company has shifted to its own technology for both the underlying search engine and for paid search.

A Microsoft tem investido pesado para tentar impulsionar seus negócios de propaganda, almejando construir um segundo pedaço Windows Livre para servir seus negócios do MSN. Nos anos recentes, a companhia tem trocado suas tecnologias proprietárias para uma ferramenta de pesquisa básica e uma de pesquisa paga.

The shift from Yahoo!'s Overture engine to Microsoft's own AdCenter paid search system has had a particularly strong impact, with Microsoft taking a hit in the amount of revenue it derives from each search query. The company is also losing ground in terms of overall share of the search market.

A troca da ferramenta Yahoo Overture para o próprio sistema de pesquisa pago AdCenter da Microsoft tem tido particularmente um grande impacto, com a Microsoft tendo uma quantia de receita derivada por cada pergunta pesquisada. A companhia está também perdendo crescimento em termo de todo o mercado de pesquisa.

A report on December internet traffic from ComScore Networks showed Microsoft losing half a percentage point of market share in US web queries, down to 10.5 per cent. Google and Yahoo! both posted gains, to 47.3 per cent and 28.5 per cent, respectively.

Um relatório de dezembro sobre o tráfego na internet da ComScore Networks mostrou que a Microsoft perdeu metade dos pontos de percentagem do mercado nos EUA nos questionários web, caindo para 10,5%. Google e Yahoo ambos ganharam, para 47,3% e 28,5%, respectivamente.

In response to an analyst's question on the company's profits conference call, Microsoft CFO Chris Liddell said: "On the search side you are correct we lost market share." He said he is "clearly not happy with that".

Em resposta a uma questão analítica sobre os lucros da companhia numa conferência, Chris Liddell da Microsoft disse: “Sobre a parte de pesquisa vocês estão corretos nós perdemos um pedaço do mercado”. Ele disse que ele está “claramente não feliz com isto”.

Liddell said Microsoft continues to "take a long-term view of this business" and is making progress in some areas. The company also hopes this year to turn the tide in its revenue per search query. 

Liddell disse que a Microsoft continua “a ter uma visão de longo prazo desse negócio” e está fazendo progressos em algumas áreas. A companhia também espera que este ano mudar a maré em suas receitas por pergunta pesquisada.

"We still expect to get revenue per search equal to where we were a year ago by the end of this year," he said.

“Nós estamos esperando obter receitas por pesquisa iguais aquelas que nós tivemos a um ano atrás lá pelo final deste ano”, ele disse.

Other parts of Microsoft's advertising business are doing better, he said, pointing to the display advertising business. "Clearly there is a better story on the display side," he said. "We are growing broadly in line with the market... We're comfortable with the progress we're making there."

Outros setores dos negócios de publicidade da Microsoft estão fazendo melhor, ele disse, apontando a exibição dos negócios de publicidade. “Claramente há uma história melhor sobre este lado”, ele disse. “Nós estamos crescimento largamente em linha com o mercado... Nós estamos confortáveis com o progresso que nós estamos fazendo lá”.
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